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Feb. 3, 1993
UM STUDENTS GET WEEKLY NEWS SLOT ON LOCAL STATIONS 
MISSOULA -
Starting Friday, Feb. 5, University of Montana students will share their points of view with 
local television viewers each week through a three-minute news segment during NBC’s "Today" 
show.
"College Beat" will air at 7:55 a.m. every Friday for 13 weeks on Eagle Communications 
TV stations KECI, Missoula; KCFW, Kalispell; and KTVM Butte-Bozeman. The program will be 
planned, reported and produced by UM broadcast journalism students, who will tape the segment 
each Thursday afternoon for broadcast the following morning.
"This is an extraordinary opportunity," UM radio/TV department chair Joe Durso said, 
crediting Eagle Communications President Bob Precht with the idea for the student-produced 
segment. "This will allow our students to get practical, hands-on experience that not many of their 
counterparts at other schools get"
Jim Harmon, Eagle Communications vice president for news and marketing, said it’s in the 
company’s best interests to help UM’s aspiring journalists because "these students are our future 
broadcasters. Here is their opportunity to do the real thing, as opposed to practice and play. It’s a 
wonderful co-venture for our company."
"College Beat" fills an important role in the journalism school’s curriculum, which stresses 
practical, hands-on experience, journalism Dean Charlie Hood said. UM’s print journalism students 
get deadline news experience on the student newspaper, the Montana Kaimin, and radio journalism
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students work on public radio station KUFM. Now, thanks to Eagle Communications, TV 
journalism students have a similar opportunity, he said.
"One of the nice things about it is that it’s purely a student production," Hood said. "It’s 
going to have its own flavor. It’s not going to be a University promotional program. It will be 
students presenting the news of the University as they see it. It will be a little like the Kaimin of 
the air."
The opportunity is made even more valuable, he said, by the segment s prime spot during 
NBC’s popular morning show. "Today" is the top-rated morning news and information program in 
all of the markets "College Beat" will air in, Eagle Communications sales representative Pat Grant 
said.
Durso described the student segment as a "University week in review," with stories about 
events and developments that affect UM and the Montana University System. The format will vary 
to fit the week’s news, he said, but a typical "College Beat" might include one minute of headlines 
and a two-minute main story.
About 45 upper-division TV news and production students will be involved in the project, 
Durso said, noting that the 13-week commitment will allow each student to play several roles in the 
program. If the program is successful this semester, he said, the cooperative venture is likely to 
resume next fall.
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Reporters and editors: The first "College Beat" program will be produced at 1 p.m. Thursday, 
Feb. 4, in the TV studio of UM’s Performing Arts and Radio/Television Center. The media are 
welcome to attend the taping and watch, photograph or film the students at work. For more 
information, call Joe Durso, 243-4081.
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